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An introduction to urban farming




Introduction

e Undergraduate: media production & business
* |nterested in social issues & solutions
e Considered a horticulture path

e otion graphics inspire me
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Portfolio

e Timing cuts
® Physics expressions
e |llustrations & textures

e 3D stylization in AE
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Problem

No rich media educational tools explaining
urban farming concepts and how to start simple
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Solution

A responsive website that explores concepts of
urban farming and simplifies the learning curve

* 3 minute motion graphic

» 2 interactive infographics

* 1 interactive timeline

* 1 cost & garden size estimator

* 10 pages of illustrated content
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Proof of Concept

Farmur Rural Population Goes Urban Farmur Industrial Waste & Consolidation pt. 2
Pick a year to see the changes in the United States over the years. o Guess how much of the industry was owned o
by the top four firms in each category in the year 2009.
;rop Seed & Agncul_tural Farm Machinary Animal Health Animal Genetics
Biotechnology Chemicals
Populationin Rural Areas 50 Population in Urban Areas 509 R : qum 'UQJN E [9# VH'QJW
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Continue to Our Broken Food System Continue to Benefits of Urban Farming Part 1




Research
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Primary Competitor

UrbanFarming.org

Garden locations

Short documentaries

Discussion boards

Frustrating design

*“ info@urbanfarming’GEe
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" More Than A Gardening Organization™ | 'Be a part of the Urban Farming Global Food Chain®l | o,

URBAN FARMING™ BEGAN IN 2005 WITH 3 GARDENS AND A PAMPHLET.

Through “The Urban Farming 100 Million Families and Friends Global Campaign™,” there are now over:

= 61,921 o

Residential, Community and Partner Gardens that are a part of “The Urban Farming Global Food Chains."

*Cardeas mclude gardens registersd through the Triscuit / Urbaa Farming Home Farming Movement

DONATE TODAY »

REGISTER YOUR .

GARDEN =

BE ONE OF THE FIRST 10,000 TO REGISTER AND GET

A FREE COPY OF TAJA SEVELLE'S 'GOOD TIMES" »

¢ 0 INTERAG
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SHOPWITHA PURPOSE!  *~

-

GET EXCLUSIVE MUSIC, BOOKS ™) ™

SNAPSHOTS ANDMORETHATBENERT T




Unique Position

* Interaction encourages active engagement
» Before people start their garden

 More illustrations, less text
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Target Audience

* 18-30 years old
* Lives in urban area
* Interested in food supply

» Attracted to gardening




Sarah Fennema

« 20 years old

» [nterested in growing her own food

» Middle school teacher

* Wants to inspire her students to grow

» EXxplores the U.S. food system
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Inspiration

inequality.is

inequality.is/ | yeal personal expensive created fixable

It's worse than you think.
This is the actual distribution of income:

what you'd like it to be

QO

what you think it is

Has income always been
distributed like this?

—

Get some context.

50% 42%

S527%

bottom 90%

48%

top 10%

about this site  Economic Policy Institute ©2013

supportthissite takeaction Y f «

inequality.is/ | yeal personal expensive created fixable

Lots of things influence your income.
Let’'s explore some of them.

Which education level have you achieved?

R |

< High School High School Some College  Bachelor's Degree Advanced Degree
-~ n .-\i\‘
about this site | Economic Policy Institute ©2013 2‘:0

support this site | take action = 3 f | «
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Visual Development

HEADILINE Stint Ultra Aa
Expanded

SUBHEADLINE Lato Light Aa

Body Text Lato Regular Aa

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456/89

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789
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User Testing

®
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Guess how much of the industry was owned by the @ The following interactive calculator is for estimation only. ®

top four firms in each category in the year 2009.
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* Medium-fidelity test with 5 users

» High-fidelity clickable prototype in progress



User-Centered Design

Feedback Response

* Too utilitarian * Focused on telling a story
« Content bias » Revealed sources earlier
 Make it engaging * Interactive infographics
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Information Architecture

History Of Urban Farming

USA Agricultural Timeline
®  Motion Graphic Urban Farming in the USA
Rural Population Goes Urban
Our Broken Food System
Industrial Waste & Consolidation
Benefits of Urban Farming

Estimate & Plan Your Garden

About




Primary Use Case Scenario

* EXxploring site

Home

* Interacting with infographics
® History Of Urban Farming

* Estimating needs ® USA Agricultural Timeline

(D Years 1830-1860

(D Years 1870-1900

® Urban Farming in the USA




Technologies

Specifications: Proposed Medium;:

 Mac, PC or tablet computer * Adobe Creative Suite

* Minimum screen width: 960 px  Cinema 4D

 Chrome, Safari, Firefox or IE 9+ « HTMLDS, CSS3, JavaScript (JQuery)
«  WiFi
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Content Sources

Infographic Data & Tutorials

« Government websites

e (Creative commons

* Personal ideas & experience
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Timeline

Spring 2013 Summer 2013 m Spring 2014
WNM 618 WNM 801-01 WNM 801-17 WNM 801-17
Web technology 2 User Experience 1 Responsive Web Responsive Web
WNM 663 WNM 801-05 GLA 610 WNM 801-12
Adv. Topics in Motion Graphics Balancing Creativity & Scripting Interactivity
Motion Graphics Profitability & Web Services

WNM 801-10 GLA 676
Visual Design Professional Practice
for Designers and
Advertisers
Research c——
Design e
Motion Graphics T
Coding e

User Testing = D -
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